Spring-Summer 2007 Project Ignition
YOUNG DRIVERS LEARNING THE IMPORTANCE OF SAFETY BELTS


Our early years are filled with new experiences, new friends, and a time to enjoy fun filled days full of laughter and joy. There are many opportunities to make choices and express independence. When it comes to driving, unfortunately, many young people have made decisions that have life altering effects. Nationally, the leading cause of death for young people 15 to 20 years old is motor vehicle crashes, with more than 5,000 teen deaths per year. According to Illinois Department of Transportation, Division of Traffic Safety (IDOT/DTS) crash statistics, 176 Illinois drivers (age 15-20) in traffic crashes during 2006 and nearly 57 percent of those killed were NOT wearing their safety belts at the time of the crash.

Young people typically think that they are invincible and fatalities and injuries will never happen to them, however, we all know that is not true. Project Ignition is a service learning project, sponsored by State Farm, the National Youth Leadership Council and IDOT/DTS which focuses on increasing safety belt usage and reducing speeding and crashes among youth. The concept of the project is to have youth deliver the life saving messages of buckle up and slow down when driving to their peers. Guided by the Gibson City-Melvin-Sibley Driver Education teacher, Judy Weber-Jones, students have developed power point presentations and four television commercials to deliver the important safety message. The project was inspired by a 2003 traffic crash involving local twin brothers Steve and Greg Arends. Thanks to his safety belt, Steve survived the crash.

Students have not only taken their important safety campaign to area high schools and throughout their community, but they have presented on a statewide level to the Illinois State High School and College Driver Education Association. Secretary of State Jesse White will be featuring the public service announcements developed by Project Ignition at every Illinois Drivers License Facility and the United Parcel Service will be showcasing them at new driver training in four states. Before Prom 2006, the Illinois Department of Transportation made the arrangements to broadcast all four commercials via Insight Communications in Champaign, Ford, Iroquois, and Vermillion counties to remind students of Click It or Ticket and the importance of always wearing a safety belt.

Through valuable partnerships with State Farm, the National Youth Leadership Council and IDOT/DTS, Project Ignition plans to drive away the number one killer of young drivers – motor vehicle crashes.

To learn more about Project Ignition go to:
www.gcms.k12.il.us/gcmshs/Project%20Ignition.
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