Spring-Summer 2007 New Impaired Driving Commercial

Many people use the common phrase “I love it when a plan comes together;” but unless you have been involved in its execution, one can’t fully appreciate or know how much work was involved. The Illinois Department of Transportation, Division of Traffic Safety (IDOT/DTS) had to strategically combine efforts with several outside organizations to create a cost-effective commercial aimed at impaired drivers. Research indicates that a significant proportion of
DUI arrests pertained to male drivers between the ages of 18-34. IDOT conducted focus groups at three large state universities in an effort to create effective messages tailored to young people who drink and drive.

Becky Markwell, IDOT grantee and Director of the Illinois Higher Education Center for Alcohol at Eastern Illinois University, along with IDOT intern Josh Kauffman
coordinated and facilitated focus groups at the University of Illinois in Chicago, University of Illinois in Champaign-Urbana and Illinois State University in Normal. Becky and Josh teamed up with alcohol awareness advocates at each college to recruit and question a diverse group of 8-12 students. After viewing past IDOT commercials and participating in discussions sparked by thought provoking questions, students disclosed their most consequential fears of drinking and driving, along with possible advertisements that could curb underage drinking and driving. Of these fears, most students agreed that death, hurting a friend, and disfigurement were the most dreaded consequences resulting from drinking and driving. “We were surprised to see how open and honest the students were to our questions. At first the students were a bit shy, but after a few minutes they really warmed up to us” said Becky Markwell. The information gathered from the focus group was then given to a committee (which included DTS Deputy Director Sandra Klein and her Assistant, Melissa Schaive, Traffic Safety Resource Prosecutor Elizabeth Earleywine, DTS Assistant to the Director Deni Wilson and Traffic Safety Law Enforcement
Liaison Supervisor Dan Kent) who creatively developed a commercial to air for the Fourth of July and Labor Day holidays.

The storyline centers around three alcohol impaired, young men who run out of alcohol at a house party and depart for a “beer run.” While driving unbelted in a vehicle on a rural road, the driver becomes distracted and crashes. The impact of the crash, kills and throws the front seat passenger through the windshield while the backseat passenger sustains serious injuries. The driver, who has minor injuries, is traumatized and attempts to explain the chain of events to Illinois State Police troopers, as he hauntingly gazes over to his dead and injured friends.

Partners in making the commercial included the Illinois State Police (District 9), the Chatham Fire and Police Departments, Chatham EMS Department, make-up artist Jan Kelly, DTS staff and friends (who double as actors), Dan & Louise Kent who opened their home as a location, Wiseman Towing for the use & delivery of a wrecked vehicle. Tony Bateman and crew from Central Management Services directed and produced the commercial for DTS.

“I want to extend a thank you to everyone involved in the development and production of this commercial. They understand the dangerous effects of impaired driving and volunteered to be part of the process,” said Sandra Klein, Deputy Director, IDOT/DTS.
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