Spring/Summer 2006 Alternative Music Celebrities Share Safety Messages with Fans

Don’t drink and drive was among the important message delivered during a very special holiday television show created for fans of alternative music in the Chicagoland area.

In conjunction with the Alliance Against Intoxicated Motorists (AAIM), JBTV of Chicago produced an alternative music video marathon for the holidays. The 10 hour show, in an MTV type format, was hosted by Jerry Bryant, a well-known Chicago television host. Bryant has independently produced a holiday “don’t drink and drive” program for a number of years. He was awarded the prestigious National Commission Against Drunk Driving Media Awareness Award in 1996.

This year’s show combined alternative music videos with don’t drink and drive messages and other statements about safety belt use, pedestrian, bicycle and motorcycle safety. The core audience ranges in age from 13 to 43, so the messages also strongly reminded viewers of the zero tolerance of alcohol use laws for those under 21.

By creatively infusing celebrity power and alternative music JBTV creates positive messages for its music fans. Lyrics that tell stories about the dangers of impaired driving, to encourage those under the age of 21 not to drink alcohol, and to ask everyone to always wear a safety belt. Charlene Chapman, executive director of AAIM, agrees with this concept, saying “The show particularly reaches teens at their level through music and performers. Important prevention messages are inserted in lively ways to engage the attention of one of our target audiences
—teenagers!”

The local band So Far…produced and performed the show’s theme song “Stay the Night”, specially written for the show. Said Bryant, “It’s amazing the response we get from viewers and rock bands who contribute passionately.” Performing artists included Jimmy Chamberlin (former Smashing Pumpkins drummer), Shooting Blanks, Kottonmouth Kings, and deceased punk rock legend Joey Ramone. A member of the performing Vacancies delivered a personal message directly to the fans about the dangers of drinking and driving, and making the right decisions. “I did something stupid one night and had one too many. Five thousand dollars later and three days in jail, it was a nightmare. My license was revoked for a year, so I want to tell everyone don’t do it, please don’t drink and drive.”

Positive choices and responsible behaviors were highlighted throughout the show. Additional statements and materials were provided by impaired driving crash victims, traffic safety professionals, government officials, law enforcement, AAIM, Mothers Against Drunk Driving, Students Against Destructive Decisions, the Illinois Department of Transportation (IDOT), and the Office of the Secretary of State. The program also contained traffic safety public service announcements and used graphics from various agencies, including the slogan You Drink & Drive. You Lose.

This year’s show was produced, in part, with funds provided by IDOT’s Division of Traffic Safety. The 10 hour marathon show aired on Chicago cable channels 19, 25 and 62 for a total of 30 hours. It was viewed by approximately 60,000 households. This marked the first time DTS used this unique format to disseminate its traffic safety messages, particularly to young people, who are over-represented in alcohol-related crashes. One viewer called in to say, “my father and best friend were both killed by drunk drivers in two separate crashes, please don’t drink and drive.” According to Bryant, “at a certain age kids will tune out their parents. The people they admire and idolize are rock stars; our hope is that they will listen to them. If our program can save one life, then we have accomplished our goal.”
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