Fall 2004 ILLINOIS STEPS UP EFFORTS TO REDUCE IMPAIRED DRIVING

The Illinois Department of Transportation, Illinois State Police and local law enforcement agencies throughout Illinois teamed up on one of the most aggressive impaired driving reduction efforts to date. IDOT and law enforcement delivered the, “You Drink & Drive. You Lose.” message to drivers during a 17-day enforcement period, centered on Labor Day Weekend.

The more than two-week crackdown began with news conferences throughout Illinois that put motorists on alert that drinking and driving will not be tolerated. This was the first national crackdown effort since all 50 states and the District of Columbia enacted .08 Blood Alcohol Content (BAC) laws for impaired driving.

In 2003, 1,454 persons were killed in traffic crashes in Illinois and 639 of those fatalities were alcohol related. During the Labor Day holiday last year in Illinois, 60 percent of the crash fatalities were related to alcohol which was 16 percent higher than the year’s average.

The “You Drink & Drive. You Lose.” enforcement combines focused law enforcement efforts with a more than $14 million national advertising campaign, the largest paid media campaign since the 1999 inception of “You Drink & Drive. You Lose.” Illinois’ share of the campaign was nearly $700,000, and focused on strict enforcement of drunk-driving laws during the 17-day crackdown.

The state of Illinois is taking a zero tolerance approach to those who decide to drink and drive.
During the stepped up enforcement period, more than 400 local law enforcement agencies teamed up with the Illinois State Police to conduct roadside safety checks and saturation patrols. Their message…if you drive while intoxicated, you will go to jail.

According to the National Highway Traffic Safety Administration, studies show that nearly 97 percent of Americans view drinking and driving by others as a threat to their families and themselves. Americans support tougher enforcement and rank impaired driving ahead of health care, poverty, the environment and gun control as an issue of importance.

IDOT PARTNERS WITH BEVERAGE
ASSOCIATION TO SAVE LIVES

Watch your BAC? At first you may have thought this was a typo, however “BAC” stands for “Blood Alcohol Content” and is the focus of an aggressive anti-impaired driving campaign - “You Drink & Drive. You Lose.” This was done in coordination with the National Highway Traffic Safety Administration (NHTSA) and the Illinois Department of Transportation (IDOT).
Radio and television announcements hit the airwaves August 20 through Labor Day reminding motorists of the consequences of drinking and driving.

New this year was a partnership with the Illinois Liquor and Beverage Association (ILBA). “We really would like to extend our most sincere thanks to the ILBA, whose participation and financial support helped make this campaign a huge success,” said Timothy W. Martin, Secretary of Transportation. “The corporate partnership between ILBA and IDOT enabled us to get the message out to the public, at no cost to the taxpayers of Illinois, while enabling IDOT to help save lives this holiday season, and that is priceless.” BAC calculators, “Designate a Sober
Driver” posters, napkins and coasters were on display at more than 15,000 restaurants, bars and liquor stores across the state.

The BAC calculators were given to patrons to help people understand their legal responsibilities when driving. While the illegal limit for blood alcohol content is 0.08 percent; many people falsely believe the old limit of 0.1 percent is still in effect, so the BAC calculators serve as an educational tool.

“This campaign has proved to us that when government partners with corporate America, as was the case with ‘You Drink & Drive. You Lose.’ everybody is a winner!” Martin said.
