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2009 DTS Projects
Alcohol Awareness Promotion
to Statewide Radio Outlets

Gathering with friends and family to watch the Super Bowl is an American tradition. Unfortunately, some football fans also choose to drink and drive following the big game. This year, the IDOT/DTS utilized its strategic radio partners to launch its, You Drink and Drive. You Lose. campaign in conjunction with increased law enforcement patrols. Campaign flight dates were from January 26 - February 1. A news release was also created and distributed through various statewide media outlets.

Various marketing tools were employed by radio outlets to reach 21-34 year old males. There were 28 radio stations participating in the free media campaign. Several radio stations aired DTS’ Alcohol Trivia Contest inviting listeners to call in and answer traffic safety questions. If a caller answered three questions correctly, he/she received a leather Wilson football imprinted with DTS messages encouraging motorists not to drink and drive. Radio outlets also incorporated some of the following free elements into the campaign: the creation of short public service announcements, the opportunity to air past IDOT commercials, interviews with DTS Director Michael Stout, rotating sponsorships, on-air discussions of impaired driving, live mentions, open billboards, remote events at high-traffic locations, online banner advertisements, e-mail blasts and online contests and questionnaires. Media projects are an effective method of increasing public awareness of traffic safety issues. So keep an eye out for future DTS projects and always drive safely!
By Josh Kauffman, Communications Staff Assistant
