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Work Zone Safety Campaign Utilizes Non-Conventional Messages to Mobilize Aggressive Motorists.

MISS ILLINOIS 2007 JOINS DTS MISSION TO MINIMIZE WORK ZONE SAFETY FATALITIES.

The Division of Traffic Safety (DTS) released three new public service announcements (PSA) to reduce work zone fatalities and crashes. The PSAs were released to approximately 20 media outlets statewide.  You have probably seen and heard PSA’s using the new campaign slogan: “See Orange. Slow Down. Save Lives” on television, Billboards and radio stations. The campaign targeted aggressive drivers and has proven to be an effective tool in increasing awareness of the hazards posed in work zone areas.

The first PSA warned motorists of the dangers in work zone construction areas on Illinois roadways. It was filmed in an actual work zone area on I-72 outside Springfield. The second PSA featured Miss Illinois 2007, Ashley Hatfield of Anna. Miss Hatfield joined DTS in spreading the “See Orange. Slow Down. Save Lives.” message. She was proud to assist in combating work zone fatalities in Illinois.

The third PSA was part of a video series titled, “True Stories.” Within the PSA, Shea Bramlet describes the tragic death of her grandfather, John Bramlet. John Bramlet was flagging at a construction site when he was killed. Shea told the horrific story of a motorist passing 17 cars and smashing into a vehicle which then struck and killed John. She ends the PSA by expressing how missed her grandfather is to his family and friends due to the careless actions of one individual. It provided a vivid message of what happens when people do not slow down in work zones.

“Work Zone Safety is a vital and necessary component to our comprehensive media plan. 
As our society focuses on soaring fuel costs and a dismal economy, we need not forget about safety in work zones,” said DTS Director Michael Stout. “Most work zone fatalities and crashes can be prevented. As work zone fatalities persevere and as innovative Advertising mediums divulge, we must continue to seek non-conventional means to effectively reach our intended audience.” PSAs are a great way to get the word out to slow down and save lives.
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