Fall-Winter 2007 DTS PROMOTES SAFETY MESSAGE WITH NASCAR!

Since NASCAR is America’s fastest-growing sport, the Illinois Department of Transportation’s Division of Traffic Safety (IDOT/DTS) utilized its popularity to promote the “buckle-up” message to NASCAR fans. On July 14-15, 2007, the Chicago Land Speedway hosted the USG DUROCK 300 and USG SHEETROCK 400. The races were expected to attract more than 100,000 racing fans.

“In order to increase awareness of our DTS mission, we must venture into new ways to stimulate a response among intended audiences. At the Busch and Nextel Cup Series, 760 racing fans pledged to always buckle up, every trip, every time. With our statewide safety belt compliance rate at 90 percent, we need to utilize new mediums to maintain these strong numbers and, at the same time, look for ways to improve them,” said Michael Stout, DTS Director.

The IDOT/DTS partnered with the Blu Moon Strategic Marketing Firm and the Richard Petty Driving Experience Team to creatively promote the “buckle up” message. Wireless Bluetooth technology along with a state-of-the-art printing system provided fans with free digitally-created photographs. NASCAR fans were invited to sign a pledge card to always buckle up and to make sure passengers in their vehicle are properly restrained at all times. After signing the pledge, their photograph was taken standing beside Richard Petty’s racecar.
Among the participants signing pledges were NASCAR President Michael Helton, NASCAR Office Depot Driver Carl Edwards and Roush Racing Senior Vice President of Marketing Torrey Galida.

“Race fans were significantly impressed with the use of Bluetooth technology to project traffic safety messages. Not only did pleased fans walk away with free digital pictures, but now they will be reminded to buckle up every time they glance at their picture,” said Ed Hoover, DTS Bureau Chief of Safety Programs and Administrative Services.
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